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This InfoBrief forecasts the economic 
impact of Salesforce and its ecosystem 
of partners and customers on the 
economy of India. Advances in AI have 
made an undeniable impact on global 
businesses, and IDC’s methodology was 
updated to reflect the influence of AI-powered 
cloud computing.

	⊲ AI will transform everything in the coming 
years, including beachhead solutions  
that will drive significant economic spinoffs.

	⊲ CRM applications have been identified  
for early AI implementation.

This is a country addendum to the IDC White Paper Salesforce Economic Impact: 
Salesforce AI-Powered Cloud Solutions Will Generate $948 Billion in New Revenues 
for Customers by 2028, December 2023. Note: all revenue expressed in USD.

In This Country Impact InfoBrief

$88.6B
revenue

1.8 million
employees

NET GAIN FROM 2022–2028

Use AI-powered 
CRM solutions 

79% 80%

Use Enterprise AI 
software platforms

In India,  
of those companies 
that use AI today…
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WORLDWIDE
Top 3 Business Drivers

Notes: Managed by IDC’s Global Primary Research Group. Data not weighted. Use caution when interpreting small sample sizes. Multiple dichotomous table; totals will not sum to 100%. n = 125 (all India respondents); Source: IDC’s Salesforce Economic Impact Survey, January 2024

35%

AI-powered applications will multiply operational efficiency and customer experience benefits.

Drivers

34%

29%

27%

25%

25%

24%

22%

18%

18%

What are the primary business drivers for using AI-powered cloud solutions for your projects/initiatives?
(% of India respondents)

Improve employee productivity. . . . . . . . . . . . . . . . . . . . . . . . . . .                           

Improve customer experience . . . . . . . . . . . . . . . . . . . . . . . . . . . .                            

Increase quality (of product, production,  
supply chain, service, etc.) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                

Improve business agility. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                   

Accelerate innovation. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                      

Improve sustainability . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                     

Speed new product development production. . . . . . . . . . .           

Increase competitiveness/market share gains. . . . . . . . . . .           

Improve risk management/amelioration . . . . . . . . . . . . . . . . .                 

Increase business resilience . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                              

1	 Improve employee productivity 

2	 Improve customer experience 

3	 Increase quality (of product, service, 
production, supply chain, etc.)
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2022–2028 CAGR = 21.3%

India Revenue Impact of Salesforce  
AI-Powered Cloud Solutions
(Billions of USD) 2022–2028  

Net Gain 
$88.6B

Revenue Impact

$31.9B

$34.1B

2027

$36.7B

$39.4B

2028

$23.1B

$24.5B

2025

$18.9B

$20.0B

2024

$14.6B

$15.5B

2023

$0.7B $0.9B $1.1B $1.5B $1.8B $2.2B $2.7B

$11.7B

$12.4B

2022

For an accessible version of the data on this page, see Supplemental Data in the Appendix. Key Definitions in Support of Figures can be found in the Appendix.

■ Direct revenues  

■ Indirect/induced revenues

$27.6B

$29.4B

2026
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23%

Thinking about your organization’s most recently implemented AI-powered cloud 
solutions, in addition to the basic cloud subscription, what other services or products did 
you need for a fully functional implementation?
(% of India respondents)

Notes: Managed by IDC’s Global Primary Research Group. Data not weighted. Use caution when interpreting small sample sizes. Multiple dichotomous table; totals will not sum to 100%. n = 125 (all India respondents); Source: IDC’s Salesforce Economic Impact Survey, January 2024

AI drives significant opportunity for the partner ecosystem 
to help customers on their AI-powered journey.

Ecosystem Impact

64%

62%

55%

52%

52%

50%

33%

IT project consulting or systems integration. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                   

Additional cloud services (e.g., storage, security, other apps). . . . . . . . . . . . . . . .

IT ongoing managed services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                   

Business consulting (e.g., planning, vendor selection,  
needs assessment). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

IT training. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                                         

On-premises hardware or software (e.g., additional servers,  
upgraded end-user computers, new or upgraded mobile devices). . . . . . . . . .          

Additional bandwidth, VPN upgrades, or remote access services. . . . . . . . . . .           

End-user/LOB training. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                           

WORLDWIDE
Top 3 Services

1	 IT project consulting or systems 
integration

2	 Additional cloud services  
(e.g., storage, security, other apps)

3	 IT training
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62%

38%

18% 36%

Increase workforce AI skills. . . . . . . . . . . . . . . . . .                  

Improve job satisfaction. . . . . . . . . . . . . . . . . . . . . .                      

Make employees more productive/ 
get more done in less time . . . . . . . . . . . . . . . . . .                  

Help employees do their jobs better . . . . . . . .        

Create new knowledge-based jobs. . . . . . . . . .          

Reduce the need for technical skills  
for entry-level jobs. . . . . . . . . . . . . . . . . . . . . . . . . . . .                            

Reduce repetitive routine tasks. . . . . . . . . . . . . .              

Eliminate jobs . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                 

In India, how will AI-powered cloud solutions impact your 
organization in the next 12 months?
(% of India respondents)

In India, what AI roles do you plan to hire  
in the next 12 months?
(% of India respondents)

Notes: ModelOps/MLOps is the discipline of operationalizing models in production, scaling them, and so on. Managed by IDC’s Global Primary Research Group. Data not weighted. Use caution when interpreting small sample sizes. Multiple dichotomous table; totals will not sum to 100%.  
n = 125 (all India respondents); Source: IDC’s Salesforce Economic Impact Survey, January 2024

The way we work will change but also drive new categories of roles to be hired.

Jobs Impact

58%

51%

50%

49%

47%

40%

AI ethicist. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                     

Data architects. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               

Chief AI officer . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               

AI governance/security engineer/analyst. . . . .  

Prompt engineers. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                            

Machine learning engineer. . . . . . . . . . . . . . . . . . . . .                  

Business analysts. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                            

DevOps/ModelOps or MLOps engineer. . . . . . .    

Chief strategy and transformation officer. . . . .  

Chief data and analytics officer. . . . . . . . . . . . . . . .             

AI solutions architect . . . . . . . . . . . . . . . . . . . . . . . . . . .                        

Data scientists. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                

Data engineers. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               

42%
43%

46%
47%
47%
47%
49%
50%
50%

58%
53%
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2022–2028 CAGR = 19.0%

Jobs Impact (continued)

India Employment Impacts of Salesforce  
AI-Powered Cloud Solutions
(Millions of jobs)

■ Direct jobs  

■ Indirect/induced jobs

Note: Totals may not sum due to rounding. For an accessible version of the data on this page, see Supplemental Data in the Appendix. Key Definitions in Support of Figures can be found in the Appendix.

2022–2028  
Net Gain 

1.8 
million

1.35M

2.35M

1.01M

2027 2028

1.55M

2.72M

1.17M

1.16M

2.02M

0.86M

2026

0.98M

1.71M

0.73M

2025

0.82M

1.42M

0.61M

2024

0.67M

1.18M

0.51M

20232022

0.55M

0.96M

0.41M



9Table of ContentsInfoBrief — Country Impact, sponsored by Salesforce 
April 2024  |  IDC #US52055724

The Salesforce Economy: India  |  Powered by AI Cloud Solutions

30%
AI governance and risk 

management

Notes: Managed by IDC’s Global Primary Research Group. Data not weighted. Use caution when interpreting small sample sizes. Multiple dichotomous table; totals will not sum to 100%. n = 125 (all India respondents); Source: IDC’s Salesforce Economic Impact Survey, January 2024

What are the biggest challenges your organization faces in implementing  
AI-powered cloud solutions technology?

(% of India respondents)

Challenges

20%
Understanding/transparency  

of algorithms

22%
Ethics considerations

27%
Lack of adequate volumes of 

quality training data

10%
Access to  

computing resources

21%
Difficulty selecting 

 the right algorithms

34%
Trustworthiness/bias in data

33%
Lack of skilled employees  

(data scientists, data engineers, 
or AI modelers)

28%
Cost of the solutions

22%
Machine learning 

operations
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Appendix: Supplemental Data
The tables in this appendix provide accessible versions of the data for the complex figures in this document.  
Click “Return to original figure” below this table to get back to the original data figure.

SUPPLEMENTAL DATA FROM PAGE 5

India Revenue Impact of Salesforce AI-Powered Cloud Solutions 2022–2028
(Billions of USD)

Direct revenue Indirect/induced revenue Total

2022 $0.7B $11.7B $12.4B

2023 $0.9B $14.6B $15.5B

2024 $1.1B $18.9B $20.0B

2025 $1.5B $23.1B $24.5B

2026 $1.8B $27.6B $29.4B

2027 $2.2B $31.9B $34.1B

2028 $2.7B $36.7B $39.4B

Return to original figure

Key Definitions in Support of Figures can be found in the Appendix.
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SUPPLEMENTAL DATA FROM PAGE 8

India Employment Impacts of Salesforce AI-Powered Cloud Solutions 2022–2028
(Millions of jobs)

Direct jobs Indirect/induced jobs Total

2022 0.41M 0.55M 0.96M

2023 0.51M 0.67M 1.18M

2024 0.61M 0.82M 1.42M

2025 0.73M 0.98M 1.71M

2026 0.86M 1.16M 2.02M

2027 1.01M 1.35M 2.35M

2028 1.17M 1.55M 2.72M

Return to original figure

Note: Totals may not sum due to rounding. Key Definitions in Support of Figures can be found in the Appendix. 

Appendix: Supplemental Data (continued)
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Appendix: Key Definitions in Support of Figures
IDCʼs Economic Impact Model (EIM) 
IDC’s EIM is an internal model that gathers inputs from its own market research 
on IT spending, cloud computing investments, AI spending, and vendor 
market share. The EIM also incorporates data from external sources on GDP, 
population, disposable income, and labor forces. Using research-driven 
algorithms, the model forecasts regionally specific revenues generated by 
organizations’ use of cloud computing. 

IDC then takes those revenues and computes using research on GDP, gross 
output and disposable income per worker, and number of jobs supported 
by those revenues in the current year. IDC uses standard growth rate ratios 
between revenue growth and job growth to quantify job creation in future 
years. Typically, if revenues grow x% a year, commensurate job growth will be 
0.5–0.7 times x. In other words, new jobs grow more slowly than revenues.

The Salesforce Economy and the Benefits of AI-Powered Cloud
As a major vendor of cloud services and AI-powered cloud applications, 
Salesforce accounts for a significant share of the benefits to the general 
economy from cloud computing. 

To compute the Salesforce-specific share of revenues and jobs created by the 
use of cloud computing, IDC relies on unpublished estimates of Salesforceʼs 
future revenues as a percentage of the revenues of all cloud vendors.  
IDC’s own estimates of additional cloud services delivered by the ecosystem 
are included in the compute.

•	 Direct Impacts (direct jobs and direct revenues) are those created in the 
Salesforce and ecosystem base. 

•	 Indirect Impacts (indirect jobs and revenues) are those created in the 
supply chain and in the customer base from the use of cloud computing. 

•	 Induced Impacts (induced jobs and revenues) are the effects induced 
from the increase in SFDC and its ecosystem revenue. They refer to the 
impact due to economic stimulus coming from increased households’ 
income. People will spend their wages in the economy, thus generating 
additional revenues. 

•	 AI-powered cloud solutions are AI technologies (Classic and Generative 
AI) infused across cloud services. 

•	 Net gain in jobs is the difference from year-end 2022 to year-end 2028. 
For revenue, it is the aggregate difference from each year to 2028. 

Business revenues are those created in the Salesforce customer base from 
the use of cloud computing. They do not equate directly to GDP.

Revenues from recent Salesforce acquisitions have been folded into the 
historical view of Salesforce revenues as well as forecasts.

The direct jobs created by the use of AI-powered cloud applications are from 
spending in the region/country studied. The assumption is that those jobs will 
also be located in that region/country, but that may not always be the case.
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Ritu Jyoti is Group Vice President, covering worldwide artificial intelligence and 
automation research with IDC’s Software Market Research and Advisory Practice. 
Ritu is responsible for leading the development of IDC’s thought leadership for  
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