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Forward Looking Statements

This presentation contains forward-looking statements about, among other things, trend analyses

and statements regarding future events, anticipated growth and industry prospects, and our strategies,
expectation or plans regarding product releases and enhancements. The achievement or success of the
matters covered by such forward-looking statements involves risks, uncertainties and assumptions. If any
such risks or uncertainties materialize or if any of the assumptions prove incorrect, results or outcomes
could differ materially from those expressed or implied by these forward-looking statements. The risks
and uncertainties referred to above include those factors discussed in Salesforce's reports filed from time
to time with the Securities and Exchange Commission, including, but not limited to: our ability to meet
the expectations of our customers; uncertainties regarding Al technologies and its integration into our
product offerings; the effect of evolving domestic and foreign government regulations; regulatory
developments and regulatory investigations involving us or affecting our industry; our ability to
successfully introduce new services and product features; our ability to execute our business plans; the
pace of change and innovation in enterprise cloud computing services; and our ability to maintain and
enhance our brands.
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New visual design

Make Salesforce fast,
easy, and compelling
o use - and built for Al.

Deeper declarative customization

Robust tooling

Al-first components
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Design Systems at
Salesforce

An introduction




What is a design system?

“A design system is a comprehensive set of standards,
documentation, and reusable components that guide the
development of digital products within an organization.

It serves as a single source of truth for designers and developers,
ensuring consistency and efficiency across projects.”




What is a design system?

Design System
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"How can my app
look like this?”
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Modern UX
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Coming soon...
Salesforce Lightning Design System 2

Lightning Design System
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e Explore the new design
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Baked in Design
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Styling Hook

New Visual Style

Next-Gen Tooling

Framework
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Getting Started e T — -
Find your way around and see how Salesforce
works for your business. S o0 &=0
Getting Started -4 —

Find your way around and see how Salesforce
works for your business.
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User Preferences
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.myClass {
background: #fff

}
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Use Lightning Base Avoid Anti-Patterns

Components

Intentional and unintentional tactics
will impact your design system
adoption and quality of your UX.

Best practices built inside:
accessibility, branding, security and
more.

button {
background-color: var(--s g-accent-container-1); &
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Use Styling Hooks

Powers theming and branding, and
advanced customizations.




Upgrade your styling API Avoid hard-coded values Just say NO to styling SLDS classes

.THIS .myClass {

.myClass {
background: #fff

3

background: t(cardColorBackground);
I

.myClass {
background: var(--lwc-cardColorBackground, g

Avoid relying on a specific DOM Replace deprecated dash-dash BEM
structure selectors

o

Replace --sds- with --slds- hooks

Use fallbacks to support backwards

lj .
Be wary of limportant Prefer the new global styling hooks compatibility




Today’s Takeaways

Introduction to the Salesforce Design
System and how design systems support
product portfolios.

Beta Spring ‘25

SLDS 2 is Salesforce’s next-gen design
system featuring a new design, styling
hooks and tooling.

Get ready for the exciting experiences on
the horizon with SLDS best practices.




Get Deeper Insights

Learn more from our experts about our new UI and SLDS

Visit our booths in
Platform Park

Booth 5: Lightning Design System

Booth 6: Enhanced Lightning Ul

Wednesday

2:30 pm - Say Yes to the Power
of Styling Hooks

Thursday
1:30 pm - Explore the

Enhanced Visual Style of the
Lightning Ul
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2:45 pm, Moscone South
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Sept 19, 2024
San Francisco & Salesforce+
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Bookmark the SLDS site

e learn about the new design
e Explore designer & developer best practices & tools
e Stay up to speed with availability plans

salesforce

Lightning Design System

== Explore the new design

Release Notes

A refreshed visual style helps you navigate Salesforce easily and complete
tasks quickly. Can you spot the streamlined color palettes, font and spacing
PPPPPPPP g improvements, and increased contrast?
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